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1. Availability of healthy food and beverage options
Physical environment strategies
 To improve the physical environment, clubs
were to increase availability of fruit and
vegetable and non-sugar sweetened beverages
[27,29] by providing a total of six fruit and
vegetable (such as fresh fruit, salads or salad
sandwiches) and non sugar-sweetened drink
(such as water and plain milk) products for
sale at their club canteen. Further, clubs were
required to ensure at least 75% of non-alcoholic
drinks in the canteen fridge were non
sugar-sweetened beverages and were positioned
in the upper half of the fridge.
2. Promotion of healthier food and beverage options
Physical environment strategies
 Promotional strategies to improve the
physical environment included encouraging
fruit and vegetables and non-sugar-sweetened
drink purchase via meal deals (whereby fruit
and vegetable products and water are
packaged together at a reduce price), signage
and posters to draw customers attention to
such products [29]. Pricing strategies were
also encouraged to ensure that fruit,
vegetable and non-sugar sweetened drink
products were priced competitively compared
to similar less healthy products (such as
pricing non-sugar sweetened beverages lower
than sugar sweetened beverages) [26,27].
Furthermore, clubs were to ensure fruit
and vegetable and non sugar-sweetened
drink products were displayed within view
of consumers at all times and prominently
positioned either at eye level, upper half of
the fridge or on the counter within the
canteen [31].

 To improve the social-cultural environment, the
intervention targeted sporting club coaches and
the club executive/committee as important
sociocultural change agents within the clubs [30].
Specifically, coaches were asked to recommend
all players drink water and consume fruit at half
time and following competition games. Further-
more, club executive committee were required to
develop a written food and nutrition policy that
formally documented the club’s commitment to
ongoing implementation of the healthy food
intervention strategies as well as any additional
related strategies the club may be undertaking
such as limiting the involvement of the fast-food
industry in club fundraising, sponsorship and
advertising [28,32]. Policies were provided to
members and staff and displayed in social rooms
and reviewed annually.
 Individual strategies
 To improve individual club member awareness
and attitudes regarding healthy foods and
beverages clubs provided healthy food and drink
guides/factsheets to parents/players each season.
Clubs were also encouraged to display guides/
factsheets in club social rooms and include them
in player registration packs [33]. The fact sheets
promoted the benefits of healthy foods and water
consumption for sporting performance, and
recovery as well as for good health generally.
1. Human resources: Each club was allocated a support
officer to assist the club in implementing required
healthy food and drink practices consistent with the
criteria described above. Support officers attended a
two-day training workshop prior to the delivery of
the intervention followed by top-up training sessions
and fortnightly supervision meetings with the research
manager over the course of the intervention. Support
was provided in the form of at least one face-to-face
meeting with the club management committee, a
face-to-face meeting with the canteen manager, and a
follow-up telephone call and email to both club
committee and canteen management staff over the 2.5
year intervention period. More frequent contact was
provided (including face-to-face, email or phone
contact) in instances where clubs requested support or
where support staff noted clubs were experiencing
difficulty implementing the canteen strategies and clubs
were receptive to further contact. During contact with the
club committee or canteen managers, support
officers would assess current practice/progress toward
strategy implementation, set strategy implementation goals,
assist action planning and undertake problem solving.
2. Recognition and Reward: Implementation of required
healthy food and drink practices were recognised
and rewarded through an accreditation framework.
Accreditation was achieved when clubs made
available and promoted fruit, vegetable and non
sugar-sweetened beverage products consistent with
that required by the intervention. Incentives such as
a certificate of accreditation and merchandise (e.g.
counter mats, posters) were provided to clubs when
accreditation standards were met.
3. Resources: All clubs received a comprehensive
hardcopy resource kit that included an implementation
manual as well as sample polices, pricing guides,
recipes, templates for promotional signs and nutrition
and sport information. Electronic versions of these
resources were also provided as well as regular
newsletter updates throughout the intervention period.
4. Workforce development: All clubs were provided
with access to online training in nutrition and safe
food handling. At least one person from each club,
including the person responsible for stocking the
canteen, was required to undertake the training.
The online training included interactive quizzes
and covered dietary guidelines, healthy food and
drink options for sports clubs, and safe storage,
preparation and handling of food.
5. Audit and Feedback: Observational performance
audits of intervention group club canteens were
conducted during football matches at least once per
season during the intervention period to assess and
feedback to clubs the implementation of intervention
strategies by canteen staff.
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